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O Avtwviog Zdipng yevvnOnke oTov MNeipaid. Zmoudace MoNITIKEG ETTIOTANES Kal éKave METATITUXIOKEG OTTOUDEG
(MBA) o1n Aioiknon Emixeipiocwv. Eival Aiddktwp atd To Mavreio MNavemotpio. H didakTopikr Tou diatpiff ATav
oe Bépata Zuptrepipopdg KatavaAwTr, pe €18ikeuon oto Alavikd eutroplo. Exel diateAéoel emri 32 xpovia AieuBuvTIKoO
aTtéhexog MNMwAnoewv kai Marketing kaBwg kai Mevikog AiguBuvTrg o€ diapopeg MNMoAuebvikég ETaipeieg kal o€ peydieg
EAANnvikég Emixeipioeig. Ao 1o 2005 péxpr Tov louvio Tou 2012 utrnpétnoe wg Mevikdg AleuBuvTig Tou ZuvdEéauou
Emixeiprioewyv kai Alavikwv NMwAAocwyv EAAGSag (ZEAME). Ao Tov louAio Tou 2012 péxpr Tov NoéuBpio Tou 2013
gixe Tn B€an Tou MevikoU AiguBuvTr Tng YTnpeoiag AieBvolg AvaTTTuglaokng Zuvepyaaoiag Tou YTToupyeiou
ESwtepikwv. Atro Tov Zemrréufpio Tou 2013 kai yia éva Xpovo gixe utrnpetoel wg AvattAnpwtrg EBvikog
eKTTPOOWTIOG oTnV AlakuBepvnTik Emtpotr Eptreipoyvwpodvwy tou OHE yia 8épata Biwoiung Avamtuéng. ZRuepa
eivar Emikoupog KaBnyntrg oto MavemoTtApio NedmoAig atnv Mago kai AvattA. Avtirpoedpog Tou ZEATNE
.EmmAéov éxel utnpetAoel TN Anuodoia Aioiknon wg Mpdedpog kai AleuBivwy ZupRouAog (Olympic
Services,[AIAOZE,E®QET,EAOT). Exel emiong diateAéoel ZupBoulog Emixeipriocwyv oe Bépara Opydvwong Kai
Aloiknong, evw d1aB£Tel kal 25€TA euTTEIpia WG EKTTAIBEUTAG OTOV XWPO TNG EVOOETTIXEIPNTIOKNG eKTTaidEUONG. 'EXEl
Owael oelpd diaAéEewv ae diagopa MavemoTtruia TnG EAAGSag kai Tou ESwTepikou kal £xel ypdwel TTAE1IGda dpBpwv
KOl HEAETWYV TOOO € OIKOVOUIKEG EQNUEPIOEG OO0 Kal O€ EYKPITA ETMATNUOVIKA TTEPIOBIKA. ‘Exel 810Gl wg ETOKETTNG
- Eilonynmg a1o Oikovouiké MavemoTruio ABnvwyv (2002-2006) ,o1o Anuokpiteio MavemaTtrpio Opdkng( 2011-2013)
KaBwWg €TTIONG KAI OTA PETATITUXIOKG TTpoypdupaTa Aloiknong ETmixeipAocwy Twv MavemoTtnuiwy University of New
York in Tirana kai University of New York in Prague kai ato lNavemoTrpio Toulouse capitol 1.A16 10 2014 péxpl kal
onuepa gival yéhog Zuvepyalouevou Ekmraideutikou Mpoowmkou aTo EAANVIKG AvoIKTO MaveTIoTAPIO aTNV £VOTNTA
MépkeTivyk .Eival péAog Tng Evwong Apepikévwy OikovopoAdywv (AEA) ,Tou BpetavikoU IvoTitoutou Mdvarluevt
(BIM), Tou Kévtpou Oikovouikwv Z1roudwv Tou MavemaoTtnuiou Goethe Tng ®pavkpolptng (CFS), Tng ETaipeiag
AvwrdTtwyv ZteAexwv Emixeipfioswv (EAZE), Tng EAAnvVIKNAG Akadnpiog Marketing (EAM) kai Tng ‘Evwong EupwTraiwv
Anuocioypdewv. ‘Exel cupuetdoyel o€ TTOAG 1BV TUVEDPIA KAl £XEI APKETEG AKAONUAIKEG ONUOCIEUTEI PE TO
ouoTnua KpItwv. Exer emiong dwoel cuvevtelEelig e YVwoTEG EAANVIKEG Kal EEveg epnuepideg. MeTalu GAAwv, givai
ouyypaéag Twv  BIBAiwv: «Moid Avamtugn ; », «Total Business Success», 2009 atrd Tig ek0O0€IGAD. ZTaUOUAN (o€
ouvepyaoia pe Tov . ZTapdrn), «O poAog Tou Hyétn-Mdvatlep otn ouyxpovn mmixeipnon», «MNwg va KAveTe
emTuxnuéveg MwAnoeig»kal «n MpakTikr Twv MNwAnoewvy» ,2005 atrd TIg £kdOCEIG ZUyXpovn EKDOTIKA,
«AvoKaAUTITOVTOG TOV TPOXO — Z€ avalATnon PIoG véag TTONITIKNAG», 2005 atrd Tig ekddoelg Aapdavdg (o€ ouvepyacoia
pe Tov . Zrapdtn)kal  «Ma éva véo dnuokpatikd TTpoTuTTo, 2010 a1 TIG EKBOOEIG KPITIK.
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EPEYNHTIKA ENAIAGEPONTA

210 PEUVNTIKA TOU evOIa@EpPOVTa CUPTTEPIAaUBAvoVTal N £peuva Kal HEAETN TWV TACEWVY KAl TNG CUMTTEPIPOPAEG
KATAVAAWTA UTTO TO TTPICHA TWV CUVEXWY AVAKOTATALEWVY Kal aAAaywVv oTnv ayopd Tou AlaveuTropiou Kai
OUYKEKPIPEVA TWV HIKPOUECQiWYV Kal HEYAAWY EAANVIKWVY aAAG Kal TTOAUEBVIKWV ETTIXEIPHOEWV.

JuppeToxr oTnv dlEEaywyr] EPEUVIIV KOI GUUBOUAEUTIKN uTTooThPIEN ,aTTd TIg apXEg Tou 2018 , TTou agpopolv
OUYKEKPIPEVA projects T1.X. agloAdynaon uTtnpEeciwy service,deiKTEG IKAvoTToinang TTEAATWY, S1adIKaaIwyY TTPoUNBEIwY,
£peuva TAoEWVY, OXESIOOUOG TTPOYPAUUGTWY EKTTAIOEUONG, AgIOAOYNON SEIKTWYV TTOIOTNTAG OE IVTEPVETIKEG EQAPUOYEG
OTO AIQVEUTTOPIO K. 4.

AHMOZIEYZEIZ (2012-2018)

Movoypagieg

” Moia Avartuén”, exdooeig Zi16€pn,2016
“0O1 NwARoceig og dBUOKOAOUG KaIPoUG”, ekOOOEIG ZTAPOUAN,2015
“To Aiaviké Eptrépio .Oswpia kai MpaypatikdtnTeg” ,ekddoeig Point,2012”

EmpéAeieg EmotnuovikwvKelpévwv— ZulhoyikoiTéuol

1.
2.

oo ~

Antonis Zairis ,George Zairis “ The effects of banking regulation and supervision on the banking system
overall stability. The case of Greece “European Business Review page 33,issue 1,Year 21,2018

Nantia Tigani, Antonis Zairis “ Social Media and SMEs “European Business Review page 84,
issue 5,Year 21%,2018

Antonis Zairis, George Stamatis “The main causes of the Greek Crisis and ways to emerge from it” Authors
Participation in Collective book: “GREECE : ECONOMIC CRISES AND MANAGEMENT”, Published by Nova
Science Publishers, Inc, New York, April 2016, chapter 1, pp.1-22 (ISBN :978-1-63484-406-2)

A. Zairis, G. Zairis “ A long term policy needed for Greek SME’s ” European Business Review page
22,issue 2,2016

Antonis Zairis “Total Business Success” (co-writing with G. Stamatis), Lambert Academic Publishing ,2015

Antonis Zairis, George Zairis "Europe’s economic situation today and the role of Quantitative Easing”
European Business Review page 14,issue 2,2015
SOS Get Paid in Full Now!!!- Debt Collection Strategies”, Antonis Zairis, George Stamatis 2013.¢kd.source

Antonis Zairis, Elisa Karaiskos“ The public private partnership as a reform policy tool ” Authors Participation
in Collective book: “Reforms in public administration, possibilities. perspectives, weaknesses” , 2012.

Apbpa og Emmiotnuovikda Mepiodikd pe Kpitég

A. Zairis and G. Zairis* A major aspect of the Greek financial crisis: Brain drain”In preparation to be
submitted to the Southeast European and Black Sea Studies.,2019

A. Zairis and G. Zairis" “Imposing capital controls: the case of Greece.” In preparation to be submitted to
International Journal of Business Science and Applied Management.,2019

Antonis Zairis “ New consumer standards and behavior of the Global Consumer”’,European Business
Review page 76,issue 2,Year 21,2018

Antonis Zairis “The course of Foreign Direct Investment in the Greek Economy” ,East-West Journal of
Economics and Business,Vol.19, 2016-2

Antonis Zairis, Paraskevi Lagia “Social Media :The new trend in marketing communication ”,Journal of
Euromarketing,Vol.24/No 1,page 62-80, January-March 2015.



Antonis Zairis “Complete Sales Strategy and Opportunities for Successful Sales”,Asian Journal of
Business and Management,Vol.2,No 2,page 114-120,April,2014.

Antonis Zairis, Evangelos Prontzas “Consumer behavior toward convenience store chains in Greece
”,Euromed Journal of Business,Vol.9, Iss : 2, pp.175-197,Feb.28,2014.

Antonis Zairis ,Dimitris Dimakakos “Consumer ethnocentrism, economic animosity and the role of media:
The case of Greek products(Shortened version of the title: Consumer ethnocentrism, animosity and media) ”
Journal of Euromarketing,Vol.22,Number 4,page 21-43, October-December ,2013.

Antonis Zairis"The retail store managers’ role: Evidence from Greece", International Journal of Business
Science and Applied Management ,Vol.8,Issue 1,page 28-40, 2013.

Antonis Zairis “New Trends in Greek Financial Environment and Solution Proposed for the Survival and
Development of SMEs and Small Business in the Insufferable Economic Inequalities”,Asian Journal of
Business and Management,Vol.1,No 1,April,2013.

Antonis Zairis “ Consumer behavior and economic recession .The case of Greece”, Journal of
Euromarketing,Vol.21,Number 2 &3, page 153-169, April-September 2012.

Anpooieupéva MNpakTika o€ Emiotnuovikd Zuvédpia pe Kpitég

Antonis Zairis “The course of foreign Direct Investment in the Greek Economy”,Proceedings of the
International conference (Vol.3) ,Hellenic Open Business Administration,7-8 March,2015,Patras.

Antonis Zairis ,George Stamatis and Antonis Makris "An Examination of Consumer’s Attitude Toward
Convenience Stores in the Greek Market”,Proceedings of the 19" International Conference on Retailing
and Consumer Services Sciences,09-12 July, 2012,Vienna, Austria.

Avtwvng Zaipng ,ENlcoaBer Kapaiokou “O1 ouptrpdageig Anuoaiou kai ISIwWTIKOU TOPEa WG epyaAEio
peTappuBuIoTIKAG TTONITIKAG”, MPaKTIKG 4°Y Zuvedpiou AloiknTIKWY ETToTNpWyY pe Béua : “MeTappubpioeig otn
Anuooia Aioiknon : AuvatotnTeg,MpooTTikég,Aduvapieg” 2012, MavemoTtAuio @ecgoalovikng.

Panygirakis George, Antonis Zairis and George Stamatis "Consumer Behavior towards Convenience stores
in Greece”,Proceedings of the 16" International Conference on Corporate and Marketing Communications
Jlitled “The new Knowledge Globalization Era: Future Trends Changing,Corporate and Marketing
Communications ”,27-29 April, 2011,Athens, Greece.

>uppetoyn og EpeuvnTikolg — EmoTtnuovikoug Popeig kar Aiktua

Méhog
Méhog
Méhog

Méhog :
Méhog :
Méhog :
MéANog :
MéAog :

: American Economic Association (AEA) ,

. the institute of Management, Corby-England,

. the center for Financial Studies(CFS) of Goethe University in Frankfurt,
the Greek Marketing Academy,

the European Marketing Academy(EMAC),

the European Academy of Management(EURAM),

the Society of Higher Business Executives,
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